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Audience

• We can’t say ‘everyone’ – there is no such thing as• We can’t say ‘everyone’ – there is no such thing as
the general public…

• The smaller and better defined an audience is
easier they are to communicate with!



THE BIG IDEA or…
What is your exhibition about?

• You need to be able to articulate this clearly

• The message should help you work out how you
want to convey it

• It may also help you to define your audiences



Audience Segmentation

• Expect to cater for more than one audience

• Aim to cater for all parts of your audience well…• Aim to cater for all parts of your audience well…

• …and your primary audience fully!

• Divide your audience according to the way they
relate to your the subject and the way you will
be presenting it (i.e. media)



Audience definition task

• Location/venue

• Who currently comes?• Who currently comes?

• Who does your subject appeal to?

• Who would you like to attract?

• How do they like to learn?



In an ideal world…

• Carry out evaluation to establish audience
preconceptions and prior knowledge

• Evaluate throughout development• Evaluate throughout development

• Retest after making changes

• Use audience advocates



Accessibility

• Consider at all stages

• Physical and intellectual

• A widely accessible project works better for all
visitors regardless of any disability e.g.
o Clearer text is clearer for everyone

• Take advice



Use of text

• Start where the visitor is

• Multi-layered

• Galleries, museums and similar spaces are poor
reading environments

• Adult reading ages are lower than you might expect

• Visitors don’t read in order, and won’t read
everything



• It is OK to repeat

• Explain anything that will raise questions

Use of text

• Be creative about tone

• The more there is, the less people read

• Clever titles can be confusing



Text hierarchy

A. INTRO PANEL
[150-170 words]

B. Section panel B. Section panel B. Section panelB. Section panel
[130-150 words]

B. Section panel
[130-150 words]

B. Section panel
[130-150 words]

D. Standard object labels
[50-60 words]
with caption

C. Subject panel
[100-130 words]

D. Standard object labels
[50-60 words]
with caption

E. Group labels
[70 words]

covers a group of objects

F. Mini-labels
Tombstone only(title, date, etc)



Top tips

• Design is communication too!

• Meet expectations but also provide surprises

• Informal is good, but don’t patronize• Informal is good, but don’t patronize

• Experts often like to be told what they already know

• Adults like interaction too

• Children do not read - adults often read text to reinterpret it
orally for children

• Metaphors rarely work



Taking interpretationTaking interpretation
outdoors…



Your concept

• Remember your messages!
– Consider all the interpretation options…

– What are the best ways of getting your message
across?across?

– What resources do you need?

• What are your audience’s needs and
preconceptions?

• What are the physical and environmental
constraints?



Types of media

• Artefacts

• Text and graphics

• Models

• Video and/or audio

• Feedback, debate

• Live events

• Publications

• Web• Video and/or audio

• Databases and electronic
labels

• Physical interactives

• Tactile exhibits

• Art commissions

• Theatre & puppets

• Web

• Combination technologies
e.g. phone + exhibit + web

• TV, radio, webcast,
podcast

• Live interpreters



Use of text

• A site or visitor centre is a poor reading environment

• Adult reading ages are lower than you might expect

• You can use interpretation panels to shape visitors’
experience…

• … But they may not follow your route!

• You may have to repeat yourself.

• Explain anything that will raise questions



Cedars Park







Design



Inviting tenders

• Create a brief:
– Context and aims of the project – the ‘vision’

• Specific details for project elements:
– Purpose
– Outcome
– Parameters and resources
– Schedule within overall project schedule



The tender

• Be specific about what you want:
– Give key project contacts

• Give guidelines for the product• Give guidelines for the product

• Prototyping?

• Ask for documentation

• Budget



Post-opening

• Summative evaluation

• Maintenance

• Replacement & updating

• Responsibilities

• Information management



















Apps
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